
 
Sportivate Project Guidance – This Girl Can 

 

The ‘This Girl Can’ campaign is a national campaign developed by Sport England and a 

wide range of partnership organisations and is a celebration of active women up and 

down the country who are doing their thing no matter how well they do it, how they look 

or even how red their face gets. 

 

Research associated with Sport England’s ‘This Girl Can’ campaign identifies that the 

fear of judgement by others is the most significant unifying barrier to women and girls 

taking part. County Sports Partnerships (CSPs) and Sportivate providers and deliverers 

can play a key role in promoting the ‘This Girl Can’ messages and branding, help to 

reduce the fear of judgement and encourage women and girls to be active.  

 

In the February 2015 Sportivate Plan application window a number of Sportivate projects 

referenced ‘This Girl Can’ but there were some missed opportunities especially in large 

scale projects.  

 

When considering female only Sportivate projects, in the next and subsequent Sportivate 

delivery plan submissions, CSPs, providers and deliverers are asked to use this guidance 

to develop and formulate their projects. 

 

This Girl Can Branding and Messaging 

 

‘This Girl Can’ is not designed to be purely a Sport England campaign. Sport England 

wants anyone who shares our ambitions to encourage more women to get active more 

often, to join the campaign and help celebrate active women everywhere. 

 

CSP Sportivate leads should work closely with their marketing and communications 

colleagues to ensure Sportivate projects from providers and deliverers are linked to ‘This 

Girl Can’ when the age group is appropriate (remember that This Girl Can is a campaign 

for 14-40 year olds).  

 

To help CSPs, providers and deliverers do this a set of materials has been created, 

including the ‘This Girl Can’ identity, that can be used free of charge to link projects to 

the campaign. 

 

To download the materials please register and then log in to the partner section of the 

‘This Girl Can’ website: 

 

www.thisgirlcan.co.uk/login 

 

 

 

http://www.thisgirlcan.co.uk/login/


 

Women and Girls Sportivate Projects - Expectations 

 

The Sportivate team expects Sportivate projects that are female only and delivering to 

the appropriate age groups to use the ‘This Girl Can’ branding. 

 

Providers and deliverers are expected to work with their CSP leads for further support 

and help regarding the campaign and branding. 

 

CSPs, providers and deliverers are expected to keep in touch with Sport England to let 

us know how projects are going. 

 

When using social media and websites to talk to female participants CSPs, providers 

and deliverers should inspire them to participate regularly by supporting, encouraging 

and enthusing them. Speak to the girls as one of the girls. 

 

CSPs, providers and deliverers who are using the ‘This Girl Can’ branding must send any 

artwork that uses the logo to Sport England for approval. CSPs, providers and deliverers 

should factor in a maximum of a 5 day turnaround, although Sport England will endeavour 

to turn approvals round as quickly as possible. Details of where to send artwork approval 

are provided when projects register and log in to the ‘This Girl Can’ Partners page. 

 

Using This Girl Can to Enhance Sportivate Delivery 

GreaterSport – ‘Shake it Off’ event 

 

Using the learning from the Youth Insight work and the ‘This Girl Can’ campaign, and to 

support their Sportivate programme delivery, GreaterSport ran a ‘Shake it Off’ event 

targeting young women in the 19-25 year old age group. 

 

Working with the Exercise Music Dance Partnership, Manchester University and 

Manchester Metropolitan University the aim of the event was to inspire girls to try new 

sports/dance with their friends. 

 

In order to entice the girls further GreaterSport worked with partners to offer some 

incentives including: 

 

 Boo Hoo who provided free goodie bags that contained water bottles, t-shirts and 

hairbrushes as well as a discount code 

 Us Girls who gave t-shirts 

 Vita Coco who attended the day and handed out free coconut water 

 Everyone who attended the day was also given a ‘Shake it Off’ wristband and 

GreaterSport managed to get Nando’s to offer a 10% discount and the Factory 

Nightclub to offer a discounted rate for their Saturday night club night if the girls wore 

them. 

 

The 2 hour event was broken down into 30 minute sessions and the incentives were 

given out dependant on the number of activities the girls took part in. 

 



Over 150 girls aged between 19-25 turned up on the day, staying for the full 2 hours, 

taking part in lots of activities including zumba, table tennis and a dance rave to end the 

event. GreaterSport ran a twitter corner throughout the event and there were loads of 

mentions on twitter. 

 

On the back of the success of the event, GreaterSport planned two Sportivate projects 

at the Manchester Metropolitan University union: a dance rave session and a street fit 

class. 

 

 
 

 

Year 5 (2015-2016) ‘This Girl Can’ Sportivate Projects 

 

There have been a number of projects developed in the Year 5 (2015-2016) Sportivate 

plans that have utilised the ‘This Girl Can’ campaign and will be using it promote 

sessions. 

 

This Girl Can gym and fitness classes (Lancashire Sports Partnership) – will be using the 

‘This Girl Can’ campaign branding to promote sessions aimed at 17-25 year old women, 

incentivising membership sign up by using free membership for the first two months then 

heavily discounted on-going membership for the next 12 months.  

 

This Girl Can Cycle (South and West Yorkshire Sport) – cycling project aimed at 

improving health and fitness as well as opportunities to develop social networks. The 



sessions will link with Breeze cycle rides and offer free club and British Cycling 

memberships to those participants who complete the sessions. 

 

This Girl Can multi-sport HE project (Sport Across Staffordshire and Stoke on Trent) – 

with sessions based on and off campus using female activators to encourage females 

aged 19-25 to take part in different sports. The project will use social media to inform all 

participants of the activities on offer and when they will be taking place. 

 

This Girl Can Golf (Wesport) – a project that will provide opportunities for women and 

girls to learn and play golf through coaching by PGA professionals and discount vouchers 

to access pay and play golfing opportunities to encourage sustainability.  

 

All of the projects above will be using the ‘This Girl Can’ branding and national messages 

to help to continue the increase in women and girls taking part in Sportivate projects. 

 

For the Year 5 (2015-2016) Phase 2 Sportivate plans and beyond the Sportivate Team 

expects to see the number of female only projects using the ‘This Girl Can’ branding and 

national messages increase. 

 


